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Natural and non-additive products

Natural products, non-additive food or products; 

Deep processed foods and products made from natural 

raw materials.

Products conforming to food quality and safety

Clean label CAIQ CAIQ

HACCP IFS BRC

No antibiotic products; Clean label; CAIQ mature honey, 

Birdnest product traced by CAIQ, Geographical 

indication products, Free range chicken products, etc. ; 

HACCP, IFS, BRC, etc.

Products conforming to sustainability, 
biodiversity and social responsibility

GAP FSC

GAP, FSC, Rainforest Alliance, Fair Trade, Sustainable 

Arigculture, Responsible procurement, etc.

Natural food and beverages

 Fresh Food

 Frozen Food

Grocery products Cooking and baking

Grocery products Snacks and sweets

 Grocery products Drinks

 Other grocery products

 Raw material

Natural cosmetics and wellness products

 Skin care

 Body care

 Hair care

 Decorative cosmetics

 Fragrances

 Special cosmetics/care

 Chemist articles

Raw materials and additives for the natural 

and organic cosmetics industry 

Miscellaneous natural products 

/  Natural fibers and textiles

/  

Eco cleaning and household 

 Pet products

 Contract manufacturing, packaging

 Service providers, media  

Product Groups

NATURAL EXPO CHINA Admission Criteria

82%
68%

79% 67%

Healthy and Safe is Becoming the New Trend in the 
Chinese Market
Natural healthy food refers to the food made of natural ingredients, which does not contain any artificial 
or synthetic food additives, and it contains beneficial nutrients, which can help consumers maintain a 
healthy lifestyle. In recent years, citizens’ health awareness has been improved and consumption level has 
been upgraded. Due to the fast-paced life, the new generation has begun to pursue a healthier lifestyle. 
Natural ingredients products with “natural, safe, beneficial” and other health attributes are becoming a 
new choice for more and more consumers to meet the needs of healthy eating and drinking.

According to Nielsen’s Global Health and Wellness Survey, 82% Chinese consumers prefer to buy 
non-additive food, which is higher than the global average (68%). Chinese consumers’ awareness of health 
has been increasing, more and more people focus on the components (79%), 67% of them want to 
purchase more natural food. Safety and health are becoming the important standards of consumption.

Data source: China Business Industry Research Institute

Non-food Products

Cruelty free

Organic and natural cosmetics; Ecological cleaning 

products; Cruelty free; Organic and ecological 

textiles, Recycled textiles, Responsible Wool 

Standard, etc.

Certification of carbon emission and 
environmental protection products

ESG

Carbon neutralization, Carbon footprint, 

Zero-carbon product certification; ESG Rating 

system etc.

Products conforming to corresponding rules
VEGAN

Gluten free products, Vegetarian Label, 

Plant-based products, Kosher food, Non-GMO 

products, etc.

Other products

Farm Aid products and other products conforming 

natural, safe and health standards.



10,216名   
 

12,000 m2
213

Exhibiting Space

Exhibitors

Visitors 

Why to exhibit at NATURAL EXPO CHINA
2021 Facts and Figures *

BIOFACH CHINA

The buyer group originates from the concurrent exhibition BIOFACH 
CHINA, featuring high quality and accuracy.

 Our Buyers Include:

Group procurement and high-end 
gift procurement

Organic and sustainable enthusiasts

Product R&D with high quality 
raw material requirements

High-end catering and hotels

Postpartum care center and maternal 
and children store

MainTypes of Enterprises Participating the Exhibition

*以上排名不分先后  Listed in no particular order.

High-end Professional Buyers *

* incl. BIOFACH CHINA 

NATURAL EXPO CHINA BIOFACH CHINA

 

NATURAL EXPO CHINA and BIOFACH CHINA in 2021 attracted high - 
calibre exhibitors and professional audiences. We were delighted to 
meet a lot of old and new contacts at the venue. It is quite simply the 
must-do event for organic food companies that want to present their 
brands to fantastic people with a passion for sustainability. We’ll 
definitely be back in 2023! 

 Ms. Fan Wang, General Manager 
of Shenzhen ZSZP Technology Co., Ltd.

BIOFACH CHINA

NATURAL EXPO CHINA

 

Sungiven Foods is committed to become the “healthy food provider”, 
dahering to the concept of “less process and less addition”, focuising 
on providing healthy ingredients for families who love cooking, pay 
attention to food safety and health. The charateristics of Sungiven 
Foods are international standards and global synchronization. 
Through BIOFACH CHINA, we find products with triple certification of 
China, European and US, and will also select good products through 
NATURAL EXPO CHINA in the future. Wish NATURAL EXPO CHINA will 
be better and better.

 Sungiven Foods International
Development Department, Fan Wei

High-end food dealers and 
distributors

Supermarket and e-commerce 
platform

Community and private domain 
platforms

Organic stores, organic restaurants 
and ecological hotels






