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International Trade Fair and
Conference for Natural Products
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non-additive food, which is higher than the global average (68%).
has been increasing, more and more people focus on the components (79%

According to Nielsen’s Global Health and Wellness Survey, 82% Chin consumel|
),
purchase more natural food. Safety and health are becoming the important standards of consumption.

Data source: China Business Industry Research Institute

NATURAL EXPO CHINA Admission Criteria

EAMT RN~

Natural and non-additive products

KA, EBRNHAETINFNN BRI,
BARAEFEIRAR I TR &R

Natural products, non-additive food or products;

Deep processed foods and products made from natural
raw materials.

HEHERRRERSN~ M
Products conforming to food quality and safety
TAEETM; Clean label; CAIQRZMEE, CAIQfFHk

B, REtrm, #iFsem%E; HACCP, IFS, BRCE,
No antibiotic products; Clean label; CAIQ mature honey,
Birdnest product traced by CAIQ, Geographical
indication products, Free range chicken products, etc. ;
HACCP, IFS, BRC, etc.

FETIHE. EYS ittt sRmE~a
Products conforming to sustainability,
biodiversity and social responsibility

GAP, FSC, IMEXEE, ATFRS, aRgRl,
FEXRBE,

GAP, FSC, Rainforest Alliance, Fair Trade, Sustainable
Arigculture, Responsible procurement, etc.
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Non-food Products

BNEXRRA ISR, £5EFE™R; Cruelty free;
BNEESHER. BRGRR. REFEMES,
Organic and natural cosmetics; Ecological cleaning
products; Cruelty free; Organic and ecological
textiles, Recycled textiles, Responsible Wool
Standard, etc.

KT HHIIF R mIAE

Certification of carbon emission and
environmental protection products

WA, BRI, BWrTmIAES; ESGINERE.
Carbon neutralization, Carbon footprint,
Zero-carbon product certification; ESG Rating
system etc.

T EHRFINE = &

Products conforming to corresponding rules
TEFBm, RRINE (EEERRFVEGAN) ,
BYESR, RKER=m, FREEFRE,
Gluten free products, Vegetarian Label,
Plant-based products, Kosher food, Non-GMO
products, etc.

Hithi =

Other products

BIRF=GAEHMATERA. BRe. BERAVEN Mo
Farm Aid products and other products conforming
natural, safe and health standards.

0
se

%
Healthy and Safe is Becoming the New Trend in the |
Chinese Market

Natural healthy food refers to the food made of natural ingredients, which does not contain any artificial
or synthetic food additives, and it contains beneficial nutrients, which can help consum mair*
healthy lifestyle. In recent years, citizens' health awareness has been improved and consumption level has
been upgraded. Due to the fast-paced life, the new generation has begun to pursue a healthier lifestyle.
Natural ingredients products with “natural, safe, beneficial” and other health attribute
new choice for more and more consumers to meet the needs of healthy eating and drinki
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Product Groups
RARR/IRE

Natural food and beverages

= 4885 Fresh Food

725 B Frozen Food

[EF BB AN = G

Grocery products Cooking and baking
SEMER

Grocery products Snacks and sweets
IREIFNRSAK Grocery products Drinks
H{th™ 5 Other grocery products

= KRR Raw material

KA/ R

Natural cosmetics and wellness products

= RFRKIFIE Skin care

= 5{&iP3E Body care

= P& =5 Hair care

= FNGHNEE R & Decorative cosmetics

= &R Fragrances

= SRR AN NPT 5 Special cosmetics/care

= H{LAS Chemist articles

= B AFENRA MNP m RN
Raw materials and additives for the natural
and organic cosmetics industry

FRIFHSEEIR AT i

Miscellaneous natural products

u £F4E/4547 5 Natural fibers and textiles
MREERSERAFE®

Eco cleaning and household

FEHF=dn Pet products

IMREZE Contract manufacturing, packaging
E{th#EXARSS Service providers, media



Why to exhibit at NATURAL EXPO CHINA

2021 R &[Gl Facts and Figures *

213,

SEB
Exhibitors

*incl. BIOFACH CHINA

REXESMERAER
MainTypes of Enterprises Participating the Exhibition

EREHAFET FIHAEBIOFACH CHINATGNENE, USHRMEENFE,

The buyer group originates from the concurrent exhibition BIOFACH
CHINA, featuring high quality and accuracy.

FTHEREHE Our Buyers Include:
" BHBEAHRNRER = SRR MHEHLERE

ngh-end food dealers and Group procurement and high-end

distributors gift procurement

= FHEMEBHTES = BYMAESERETE
Supermarket and e-commerce Organic and sustainable enthusiasts
platform = BRNERNEHE

= HEEMRTE Product R&D with high quality
Community and private domain raw material requirements
platforms " B EAES

= BilE. BNET. £SBEE High-end catering and hotels
AHfERE " BFEFNSEES
Organic stores, organic restaurants  postpartum care center and maternal
and ecological hotels and children store
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Visitors

PEEELER *
High-end Professional Buyers *
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An outlook for the accompanying programs

FHRED (%)
Onsite Event

= CERHAMERARE SIS
Bird's Nest Credit Alliance of Registration and Certification
= hEXAERAEILE(F)
Conference on China Natural Products Development
= (EREEEERIEEK
Low-carbon life Interactive Experience Area
= EEitimaEeiE

Vegan Forum & Vegetarian Street

PEIRZAFmERICIE (%)

Conference on China Natural Products Development

HEEREWNEBESAHEAENER, BEVEERTIHFE ST,
NSFSNATURAL EXPO CHINAKHRI SRR, BTREET WMHNESE
3, WAHITEITE2023FEMES EREEENFERATRERBILIE. XAFR
THEEARER -, TRFABE, RIEREFETHINFEHES
ENRS, MNEAR. =&, IREEAEEFAEENITe.

With consumers’ pursuit of health and sustainability, plantbased food is
favored by more and more people. Together with NSF, Nirnberg plan to
hold the Conference on China Matural Products Development Forum at
NATURAL EXPO CHINA 2023. Whether the natural products market is a fad
or a long lasting trend in China, the forum debated the topics from
technology, products, innovation and other aspects according to the
characteristics of the Chinese market and consumers.

(PEBENMEXAF=RER)
China Organic & Natural Products Directory

FHPEENSEATE 2, TETERENERARL, AZHENX
#AF=f, NATURAL EXPO CHINAITIERY (PEEMNEA=RER) , Akl
HEZEEMEENS, B LEEREREEHEES SR SHEWR.
HHOREMES, BihdliHEeRR g, AMREREhERHRS.

Deeply rooted in the Chinese organic market for more than 10 years,
NurnbergMesse China has collected information of more than a thousand
organic & natural enterprises and thousands of organic & natural
products. The “China Organic & Natural Products Directory” provides
comprehensive information about the market, companies and products to
the global industry. It is also a business matching system used by
professional visitors to access their targeted and interested information,
including market information, suppliers, distributors and products.
Meanwhile it provides the opportunities for visitors to make an
appointment with exhibitors, which strongly enhances the interactive
experience between them.

RAREESTFRARIELERS (5)

Natural Healthy Food Development Summit

BEE-MEFAFENRAUTRR, MERN "AEAPEREE
NEFRR" , LESEANEMRZ— MRZELHENGXR
A, RN AARENZESFINY. FENEETRAZ
LFEBTER#OANE. fi—BRESBRIEEXEZHHOBR
®2/, PEEELEHFHAR, UWRERIEBRIRAERE
BRAENEREIE FETHNAXSMAITS, $FHPEMNR
B HHNIRH#HT O, FINRELERS.

Nutritious food is a unique concept in the Asian food culture.
Honey as an example is known as “the perfect nutritional food".
Bird’s nest is one of the difficult natural product to harvest, but
provides a number of health and beauty benefits as well. Bird's
nest products in China are mainly imported from Southeast Asia.
Leaders of the China General Administration of Customs and
Chinese Academy of Inspection and Quarantine and hundreds of
industry practitioners at home and abroad attend the seminar to
jointly make an analysis and prediction of the development trend
of the Chinese and Southeast Asian nutritious foo markets. Alsoin
2023, the topic will be reflected In the Conference and will give an
update on the latest developments.

EZRAER, B SHBRR!

We are happy to help you with any aspects of
NATURAL EXPO CHINA

AfeEsE (£i8) BIRAF
NiUrnbergMesse China Co., Ltd.

BEIN 18621789980
BB iF Tel: +86 21 6089 2529

f5H Fax: +86 21 5228 4011 i :
E-mail: Mr.xiongfeng@QQ.com






