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About | Z£F
SFDF CHINA 2024

S hanghai International Food & Drinks Fair (referred to as SFDF) is widely spread by the industry as "the
bond of friendship, the bridge of commerce". Shanghai Food & Drinks Fair relys on China’ s unique
geographical advantages and strong Chinese consumption market demand, strives to create an top
influence event of international alcohol drink and food industry in the Asia-Pacific region. Every year, tens of
thousands of new alcohol drink and food products from home and abroad will be presented and tens of
thousands of professional buyers will attend the show, which provides an excellent opportunity for
production enterprises, product sales and general agent enterprises to find distributors, agents and establish
marketing system. At the same time, many overseas enterprises and industry organizations also hope to
introduce more and better quality food and alcohol products into China through the SFDF that display
window and trading platform, so as to expend the huge market share of China and meet the huge
consumption demand. After several years of accumulation and precipitation, SFDF has become a
comprehensive platform for food and alcohol drink enterprises in the world to grasp consumption status,
development trend, trade and exchange, and political and enterprise exchanges. In the beautiful season of
May 2024, Shanghai will welcome tens of thousands of alcohol drink and food industry merchants from all
over the world, brewing happy wine and sharing sweet food.
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Concurrent Activities

LIRS

D uring the exhibition, there will be a series of events such as International Import & Export Food
Policy, Laws and Regulations Summit, Forum on the Protection and Development of
Geographical Indication Tea, Award Ceremony of China's Hundred Outstanding Young Tea Talents,
the 4th China International Air Travel Meal Chef Cooking Championship, the first Star Chef Challenge,
China Hot Pot Explosion Shanghai Regional Contest, China Catering Franchise Conference, Buyer
Meeting for International Tourist Catering Services, Louis Lesaffre Cup-The First Contest for Chinese
Fermented Dim Sum, World Wine Master Class, Commendation Conference for Tea Integrity
Measurement Demonstration Units, E-commerce New Channels and Internet Celebrity Selection
Conference, Yangtze River Delta Food Innovation and Development Forum, Promotion Activities of
Provinces and Cities Tea Producing Areas, the 2nd China Celebrity Chef for Healthy New Ingredients
Innovation Competition and the 2nd China Star Chef for Local Famous Dishes Competition, China
Catering Chain Digital Transformation Summit, Catering and Hot Pot Products Promotion Conference,
"Namchow Cup" the 6th ShangHai Mooncake Skills Competition, Promotion Activities of Provinces
and Cities Food Producing Areas, High-quality Tea Selection Activity, Selenium-enriched Food
Industry Development Forum, etc. to held.
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Major Exhibits
FRHASE

*Chinese famous wine exhibition area: liquor, yellow wine, domestic wine, health wine, winery,
etc.

eInternational famous wine exhibition area: wine, beer, cocktails, fruit wine, brandy, whiskey,
vodka, rum, gin, sake, agave, etc.

°Food & Beverage exhibition area: Imported foods, baked goods, snack foods and sweets, fresh
foods, edible oils and olive oil, fruits and vegetables, canned foods, natural and health foods, fashion
drinks, high-end bottled water, milk and dairy products, ice cream and cold drinks , coffee and tea, etc.

eCatering and franchise exhibition areas: catering industry and catering materials,Organic
food, Green food, hotel and restaurant chain franchise, catering new retail and digital manage-ment.

°Food and alcohol drink machinery category exhibition areas: beer and beverage
manufacturing technology and equipment, food machinery and packaging technology, dairy ice cream
machinery and technology, etc.

*Wine and food package and service exhibition area: education and training, alcohol
investment institutions, e-commerce platform service providers, wholesale and retail and channel service
providers.
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Participation Fees
SREH

sInternational Standard Booths:
For overseas enterprises: USD 4800/Expo; 3mx3m
Each standard booth consists of 3-sided white partitions, bilingual fascia board, 1 information
counter, 2 folding chairs, fully-floored carpet, 2 arm spotlights, 1 220V/5A power socket and 1
wastebasket.

sIndoor Raw Space:
For overseas enterprises: USD 480.00/Sq.m.
Note: The raw space (minimum 36 sq.m.) only supplies a show space excluding stand frames,
show equipment, carpet and power supply, etc.

“EIFFHTERAL:

A: ERlk: 16800.00//EH8 (RMB) 3mx3m  B: ESMRl: 4800.00//&HE (USD) 3mx3m
i ERA (BIF: —ERGER. b () IEMEIE. SRk, 5K, RS, R’
HREA. 220V/SARBRIEEE—. REE—. )

-ER¥H:
A: IW dk: 1500.00 (RMB) /SEFK/RHE; B: EMBUL: 480.00 (USD) /F753K/RHA
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Target Audience
EFRAR

*Relevant organizations and associations of various countries, national institutions in China, trade organizations,
international buyers, China Procurement Office, international trade organizations, etc.

*Wholesalers, agents, distributors/distributors, import and export traders, manufacturers, franchises,
practitioners, consumers, suppliers, experts, researchers, industry organizations and associations in the wine
and food sector, Buyer/franchisee, technical consultation, business super, e-commerce, etc.

*Catering enterprise executives of catering enterprises, catering chain enterprises, restaurants, coffee shops,
schools, troops, hospitals, airlines, cruise ships, trains and other fields.
*E-commerce industry: website designers, professional buyers of such websites and related media.
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SFDF CHINA aims at creating a sourcing event
for global drinks and food industry
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HEE, HELHER. RIENAW, MR,

NEW CONSUMPTION, SHARED GLOBAL FOOD. THE BOND OF FRIENDSHIP, THE BRIDGE OF COMMERCE.

+H$160,000m? ‘ +ER52,0002R +I#X100,000%3 +{E{F2002R
60,000 m2 AREA 2,000 EXHIBITORS 100,000 VISITORS ' 200 PROFESSIONAL MEDIA

To reserve the booth of “SFDF CHINA 2024” or learn more information, please contact
Add:Room 1006, Block C, North Building, Senlan Meihuan, No.519, Qifan Road,

Pudong New District, 201208, Shanghai, P.R.China
WIBRIT “SFDF CHINA 2024" EBAIFITREZER, BEIZIUTHKESR
FEi&E: 153-1616-4726 | HBfE: 2252593083@qqg.com |



