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Ten Years Rooted in Cultural Tourism. One Stop Linking Scenic & Park Business

The 10th World Attractions Expo (WAE) 2027 will be held from July 7th to
9th, 2027, at the Shanghai New International Expo Center in Pudong. With
the theme of "Building a Vast Landscape, Enjoying a Harmonious World",
this exhibition, relying on over 10 years of industry accumulation, brings
together over 500,000 global professional buyer resources and a high-quali-
ty exhibitor matrix across the entire industry chain, always leading the
cutting-edge trends in the tourism attraction and theme park industry. It is
expected to attract nearly 50,000 professional visitors to the site, with an
exhibition scale of nearly 40,000 square meters. Over 400 leading enterpris-
es from around the world will gather to present the latest technologies,
forward-looking products, and systematic solutions in the fields of attrac-
tions and theme parks. It aims to create an international cultural tourism
industry exchange hub integrating product display, supply and demand
matching, new product launches, industry summits, and project invest-
ment and financing. WAE Huajing Exhibition brings together a full range of
products: suppliers of 8 core sectors, including smart scenic spots, scenic
spot equipment, sightseeing buses, nightti

illumination, amusement equipment,
indoor parks, digital cultural tourism
and IP cultural and creative industrie
will launch their new products here
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EXHIBITION FEES EXHIBIT
—, e 2 Y ’t _‘|_ 5
HERAT om? (3m x 3m) HIRAT | 36m2a

B X\#M A& ERN Feith Rz
Area\Type Standard booth Bare stand

BRI 1380075t (9m?) 138037t/m?
Domestic 13800 RMB(9m?) 1380 RMB/m?
07 ST | 2600%7t (9m?) 260%7t/m?
Oversea 2600 USD (9m?) 260USD/m?

=t 1. WFORBALINMI0%2: BB : 1. Double-opening booth will be churg.ed 10%; .
2. Standard booth 3m x 3m; ; Configuration: coaming,

2. *B_‘;EEEZ?)IT] X 3m; = ﬁ\ *E*&\ iﬂ_’:ﬁ:\ _iﬁﬁ\ lintel, carpet, one table and two chairs, spotlights and
F 3 . power sockets;
QTH&EE.,F\TEE ! 3. Bare land: the rent starts at 36 m', and there is no equip-

3. Y 36mE. BEMEE EMRIEX(TBESEE  ment Itis necessary to pay the construction manage-
! ! ' ment fee to the exhibition hall and the electric box fee to
I ER BRI (TBEH ° the designated builder.

%*ur% (B&227: R 140mm x 210mm)
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RMB 8,000 180007t/500013

RMB 12,0007t RMB 10,0005t RMB 18,0005t 500075T/7 3K (RF295x410mm)

SREARKETI

Exhibition consultation and contact information

i EHRE (LiE) BIREAT

© LEHPFRAK3670SHIEHSHATE
© 86-21-5161 9878

® BRREA: BIE (/hE) 1820183 1698
® E-Mail:761148070@qqg.com





